
Agenda 

• 13:30 - Opening

• 13:40 - Plenary with Elena Višnar Malinovská, Head of the 
Adaptation Unit, DG Climate Action, European 
Commission 

• 14:00 - Interactive discussions about the EU Climate Pact

• 15:10 - Q&A Session 

• 15:30 - The End

Please put a number of your group 
in front of your name 
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Welcome

Clara de la Torre

Deputy Director General

Directorate General for Climate Action 

European Commission



“To give everyone

a voice and a space
to design climate 

actions; 
share information;

launch new and 
support existing

activities; showcase 
solutions that others 

can follow”

EU Climate Pact:



#EUClimatePact

Elena Višnar Malinovská

Head of the Adaptation Unit, 

Directorate General for Climate Action 

European Commission



Purpose of today

• Public Consultation results - going deeper

• Co-creating the Communication – mid November

• Defining elements

• Looking for 1st supporters 

• launch event & beyond

• Everybody has a role in the #EUClimatePact
movement



Triggering 
action

Working

together

Talking 
about 

climate

Narratives

Myths 

Supporting

Connecting

Pledges

Online & 

offline spaces



EU Climate Pact: Who?

Public 
administrations

regions, cities,
local authorities

Multipliers 
organisations & 

networks with existing 
climate actions

Youth 
organisations & 

networks

Civil society
local community, 

grassroot organisations, 
activists

Citizens

consumers, households

Education 
various actors

Academia 
scientific, research 

and innovation 
organisations 
& networks

Businesses

Non and for-profit,
social innovators, 

trade unions, investors, 
philanthropies

Media 



CLIMA-EUROPEAN-CLIMATE-PACT@ec.europa.eu

17 
June



Summary of preliminary results 
of the public consultation



Respondents

• 04.03-17.06.2020
15 

weeks 

• Contributions!3510

• EU citizens80% 

• young adults32% 

• DE, FR, BE, IT, 
ES

80% 



6%, 210 

18%, 623 

20%, 701 

29%, 1 015 

30%, 1 037 

32%, 1 115 

39%, 1 356 

42%, 1 452 

47%, 1 624 

51%, 1 770 

57%, 2 004 
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Other

Support available to cope with the effects of climate
change

Support available to cope with the effects of mitigation
measures (e.g. closures of coal mines, increases in

fuel/energy prices)

What others are doing (e.g. individual actions, collective
initiatives)

How to identify false or misleading information and how
to best engage with sources that spread reliable

information, e.g. via online social media or in my social
network.

Advice and support that are available to help me or my
organisation to take action

Climate change and environmental crises and their
impacts

The costs of (in-)action and its social impacts

Information on climate risks (e.g. consequences on the 
food chain, water availability, health…) and ways and 

means to prepare for those

Concrete actions that I or my organisation can take to
become more climate-friendly

Climate change and environmental policies and action

[Q16] "What information would be useful for you or your organisation under the 
European Climate Pact?" (n=3491)

Main results

Information 

• Scientists

• EU

What can 
I do?

Support



3%, 110

11%, 380

14%, 478

15%, 508

15%, 532

17%, 590

19%, 651

22%, 783

32%, 1124

32%, 1131

34%, 1186

49%, 1715

58%, 2020

60%, 2079

0 500 1000 1500 2000 2500

Other

Games/serious games/interactive
platforms/apps

Creative events/films

Advertising

Local helpdesks for consultancy and practical
advice

EU-level events

Grassroots initiatives

National, regional events

Local events

Conversations with citizens on specific policy 
topics (citizens’ dialogues/assemblies)

Websites

Traditional media (e.g. newspapers,
television, radio)

Educational programmes at schools

Social media (Facebook, Instagram, Twitter,
Youtube)

[Q18] "What channels and tools would you find useful for awareness 
raising under the European Climate Pact?" (n=3492)

Engagement

Social and 
traditional media

• Group 3 Ambassadors

Education 
and training

• Group 8 Climate 
education

Websites

• Pact platform –
Groups 4 & 5 Pledges

Conversations

• Group 6 Knowledge 
sharing incl. Webinars



Triggering action

Yes we can act!

Needed support

• Group 7

How can I 
engage?

• Ambassadors
(Group 3)

• Pledges 
(Groups 4&5)

• Webinars (Group 6)

• Raising awareness 
(Group 8)

• Other (Group 9)
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11%, 383 

13%, 447 

17%, 602 

22%, 784 

53%, 1 844 
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Yes, but I would need ...

No, I am not interested in engaging in climate action.

No, I am not interested in contributing to the Pact.

Other

Do not know.

Yes, but I would need help to gather wider support
and acceptance.

Yes, but I would need financial support.

Yes, I am already considering making a climate action
commitment and would be interested in engaging in

this aspect

Yes, but I would need information or non-financial
support to take action (e.g. guidance, good practices).

Yes, I have already made a climate action
commitment and would be interested in building on it

[Q20] "Would you or your organisation be prepared to pledge concrete 
climate action under the European Climate Pact?" (n=3510)



e.g. Pledges

• “lead by example” (63%), “motivation by 
having a goal” (48%), “being part of a 
community, sharing experience” (44%), 
“accountability” (31%), “recognition” (24%).

• In what form exactly?

Main 
advantages 
of making a 

pledge

• reducing consumption, ‘footprinting’ of food 
choices, “circular economy” (66%), “mobility” 
(56%), “knowledge and skills” (54%), “food” 
(54%), “transformation/behavioural change” 
(52%), “renewable energy” (51%), “green 
areas” (47%) and “energy efficiency” (47%). 

• First examples?

The main 
themes

• e.g. awareness-raising, advice, and possibly 
funding in certain areas. 

• How/what in practice?

Targeted 
support



e.g. Pledges

How to 
organise 
progress 

monitoring?

“adapt it to 
participants’ 

emissions/pollution 
level” (54%)

“use existing 
independent systems” 

(29%)

“deep reporting and 
verification methods” 

(25%) or “light 
methods” (24%) 
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Yes, but I would need ...

No, I am not interested in engaging in climate action.

No, I am not interested in contributing to the Pact.

Other

Do not know.

Yes, but I would need help to gather wider support
and acceptance.

Yes, but I would need financial support.

Yes, I am already considering making a climate action
commitment and would be interested in engaging in

this aspect

Yes, but I would need information or non-financial
support to take action (e.g. guidance, good practices).

Yes, I have already made a climate action
commitment and would be interested in building on it

[Q20] "Would you or your organisation be prepared to pledge concrete 
climate action under the European Climate Pact?" (n=3510)



e.g. Ambassadors

• Over 1/3 respondents 
interested in becoming 
an ‘Ambassador’... 
you?

The type of 
‘ambassadors’ that would 
contribute most would be 

“scientists, experts” 
(74%); 

• Help us define:

• Who ambassadors 
are

• How could they 
join?

One of the roles would be 
to create a link and co-

creation of policy 
measures between 

ambassadors/ general 
public and policymakers



Expected support from the Pact

Improving 
collaboration through 

• “support (e.g. funding, 
capacity-building)” 
(62%) 

• “trainings” (54%), 

• “networking
opportunities” (48%) 

• “matchmaking” (43%) 

• “harmonised reporting and 
monitoring” (33%)

• Details?

Promoting and 
supporting existing

initiatives, linking to the 
European Green Deal

• “provide material and 
non-material support” 
(76% and 48%)

• “create a more favourable 
(cultural or political) 
environment”

• “providing specific spaces
for consultation and co-
deliberation” (54%)

• “networking (vertical and 
horizontal)” (50%)

• Examples?



Thank you!
And now…an interactive part!



Interactive Part

Please put a number of your group 
in front of your name 



Conversation Etiquette – to help you get 
most out of conversations

• Focus on what matters

• Listen to understand

• Link and connect ideas

• Have fun! 

Please put a number of your group 
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Summary and Next Steps

After the Webinar: Basis for 
writing the Storyline

Mid November: Communication 
and Launch Event

Now: Graphic Harvest

Q&A – please write in the chat

Check-out – EU Survey



Summary of the Webinar 
by a graphic recorder



CLIMA-EUROPEAN-CLIMATE-PACT@ec.europa.eu

17 
June

Thank You!


