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1 Participants’ profile

It should be noted that throughout the document, a (*) next to the data in the
tables has been used to indicate statistically significant associations. These
associations are positively indicated in the tables through analysis of the adjusted
standardised residuals. A statistically significant association is indicated in the cell
when the statistical value is outside +1.96. Only the positive associations have been
indicated to make it easier to read. In other words, when a higher proportion is
observed in a cell than could be explained by a simple random issue.

1.1 Gender

Figure 1 Gender (Q1)

49,9% " Female

Male

Base: Whole sample
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Figure 2 Gender (Q1) by country

BE DE FR IT NL PL RO SE ES UK

" Female " Male

Base: Whole sample

1.2 Age

Figure 3 Age (Q2)

m18-30
©31-50
51-65

Base: Whole sample
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Figure 4 Age (Q2) by country

300 300 306 295 309 300 273 303 259 283

BE DE FR IT NL PL RO SE ES UK

M18-30 ¥31-50 ' 51-65

Base:

Whole sample

1.3 Level of education

Figure 5 What is your highest level of education completed? (Q3)

48,2%

H Primary or lower secondary education [ISCED 0,1 or 2]
M Upper secondary education [ISCED 3 or 4]
Tertiary education [ISCED 5 or 6]

Base: Whole sample
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Figure 6 What is your highest level of education completed? (Q3) by country

36,8
28 43, :
475 450 133 55,0 B9 56 516

67,1

BE DE FR IT NL PL

Tertiary education [ISCED 5 or 6]
W Upper secondary education [ISCED 3 or 4]
® Primary or lower secondary education [ISCED 0,1 or 2]

RO SE ES UK

Base: Whole sample

1.4 Family situation

Figure 7 Marital status (Q4)

63,4%

H Single / Divorced / Widowed Married or living with partner

Base: Whole sample
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Figure 8 Marital status (Q4) by country

BE DE FR IT NL PL RO SE ES UK

M Single / Divorced / Widowed " Married or living with partner

Base: Whole sample

Figure 9 Do you have children living with you at home? (Q5)

HYes " No

Base: Whole sample
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Figure 10 Do you have children living with you at home? (Q5) by country

BE DE FR IT NL PL RO SE ES UK

HYes " No

Base: Whole sample

1.5 Monthly income

Figure 11 What is the average net either monthly income of your household? (Q6) (Mean

€)
3899
3496
2991
2825
2558 2615
2220 2257 2375
866
499 I
RO PL IT ES Total DE NL BE FR UK SE

Base: Valid response (84,7% of whole sample)
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Figure 12 What is the average net either monthly income of your household? (Q6)
(Quintiles %)

0-20% 40-60% 60-80% 80-100%

Base: Valid response (84,7% of whole sample)

Table 1 What is the average net either monthly income of your household? (Q6)
(Quintiles %) by country

19 7,3 4,0 7,6 4,6 54,7% 83,0* 2,6 9,3

11,7 17,2 12,5 28,9* 16,9 34,3* 15,2 9,7 26,3*
30,5* 23,1 24,4 32,7* 27,1 9,3 1,2 12,3 29,5*%
28,3 29,5* 27,0 19,8 29,9* 0,9 0,4 21,5 23,5
27,6 22,8 32,1* 10,9 21,5 0,8 0,3 53,9* 11,4

Base: Valid response (84,7% of whole sample)
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1.6 Car purchase

Figure 13 In your household, which best describes your role in the purchasing of a car?
(Q7)

,5%

M| am the only person who decides what car to buy in my house
| share the car purchase decision-making at home with other

| never participate in the purchase process of a carin my h

Base: Whole sample

Figure 14 In your household, which best describes your role in the purchasing of a car?
(Q7) by country

BE DE FR IT NL PL RO SE ES UK

| never participate in the purchase process of a carinmy h
| share the car purchase decision-making at home with other

M| am the only person who decides what car to buy in my house

Base: Whole sample
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Figure 15 When was the last car purchased in your household? (Q8)

29,9
25,8
19,2 176
I I :

In the last year (12 Between 1and 2 Between 2 and 5 More than 5 years We have never
months) years ago years ago ago bought a car in my

household

Base: Whole sample

Table 2 When was the last car purchased in your household? (Q8) by country

24,4 26,1 21,8 30,3* 18,1 26,8 25,8 19,4 42,0 15,3

4,3 7,4 6,6 1,1 7,6 10,3 22,3*% 11,9* 4,1 10,8*
Base: Whole sample
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Figure 16 Thinking of the last car bought in your household, who does it belong to? (Q8b)

B Myself © Other family member

Base: Have bought a car (91,4% of whole sample)

Figure 17 Thinking of the last car bought in your household, who does it belong to? (Q8b)
by country

BE DE FR IT NL PL RO SE ES UK

" Myself © Other family member

Base: Have bought a car (91,4% of whole sample)
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1.7 Comparison

Table 3 Socio-demographic comparison

Male 50 50
Female 50 50
18-30 26 26
31-50 45 45
51-65 29 29
Primary or lower
. 9 30

secondary education
U

pper _secondary 43 e
education
Tertiary education 48 25

Source: Eurostat, Sample
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Table 4 Socio-demographic comparison by country (1)

Sample Pouplation Sample Pouplation Sample Pouplation Sample Pouplation Sample Pouplation

Male 50 50 51 51 49 49 50 50 50 50
Female 50 50 49 49 51 51 50 50 50 50
18-30 26 26 24 24 26 26 22 22 25 25
31-50 44 44 46 46 43 43 48 48 44 44
51-65 30 30 30 30 31 31 30 30 31 31
Primary or

lower 16 32 5 20 12 31 6 46 29 32
secondary

Upper 37 38 50 56 45 42 51 41 35 40
secondary

Tertiary 47 30 45 24 43 27 44 13 36 28

Source: Eurostat, Sample
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Table 5 Socio-demographic comparison by country (11)

Sample Pouplation Sample Pouplation Sample Pouplation Sample Pouplation Sample Pouplation

Male 49 50 50 50 51 51 50 50 50 50
Female 51 50 50 50 49 49 50 50 50 50
18-30 30 30 29 29 27 27 25 25 28 28
31-50 40 40 44 44 43 53 49 49 44 44
51-65 30 30 28 28 30 30 26 26 28 28
::c'::;‘;z lower 4 17 2 29 10 23 10 37 11 24
Upper secondary 41 62 31 58 46 47 37 24 38 43
Tertiary 55 21 67 13 44 30 53 29 52 33

Source: Eurostat, Sample
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2 Self reported purchase

process

2.1 Class and models

Figure 18 Thinking of the last car you bought in your household, to which of the following
vehicle class does it belong? (Q9)

Small family car (e.g. Renault Clio) 37,1

Large family car (e.g. VW Passat) 26,2

Supermini (e.g. Ford Ka) 12,4
Large Multi Purpose Vehicle (MPV) (e.g.
Ford S-Max)

Small Multi Purpose Vehicle (MPV) (e.g.
Opel Agila)

6,0

4,8

Executive car (e.g. Audi A6) 3,9
Sport Utility Care /SUV (e.g. BMW X3 and
X5)

Specifies brand and model but it does not
appear on the list

3,7

3,5

Roadster/Sport cars (e.g. Mercedes Benz

sik) A

Micro-car (e.g. Smart Fortwo) ,8

Specifies brand only ,2

Base: Have bought a car (91,4% of whole sample)
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Table 6 Thinking of the last car you bought in your household, to which of the following vehicle class does it belong? (Q9) by socio-
demographic variables

Female 52,4 56,7* 50,5 44,1 49,5 39,4 45,4 58,9* 43,7 62,2* 75,0%
Male 47,6 43,3 49,5 55,9*% 50,5 60,6* 54,6* 41,1 56,3* 37,8 25,0
18 -30 5,5 32,4* 28,4% 21,0 32,3* 26,0* 11,7 11,7 12,7 16,5 46,7
31-50 43,5 37,9 43,9 49,4%* 41,7 50,0 52,7+ 46,2 58,1%* 42,3 46,7
51 - 65 21,0 29,8 27,8 29,6 26,0 24,0 35,5 42,1* 29,2 41,2* 6,7

Primary or

lower 3,2 8,3 80 87 90  13,0% 5,1 11,2% 8,8 11,5% 5,9

secondary

education

Upper

secondary 41,3 44,5 43,2 42,8 39,6 30,0 40,3 44,1 48,3M* 42,3 58,8
education

Tertiary oo 472 487 485  51,4*  570%  54,6% 44,7 42,9 46,2 35,3
education

Base: Have bought a car (91,4% of whole sample)
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Table 7 Thinking of the last car you bought in your household, to which of the following
vehicle class does it belong? (Q9) by country

_ 05 1,8* 0,3 2,0* 0,4 0,3 0,5 0,0 0,4 0,1
_ 4,6 20* 7,1 25,0* 10,0 2,9 4,0 2,1 7,6 10,4
_ 38,6 31,8 42,4 33,0 37,3 9,3 47,7* 27,2 33,6 42,0*
_ 243 27,5 22,1 17,2 27,3 36,6* 27,0 39,7  32,1* 24,5
_ 4,3 4,0 3,2 1,4 4,3 3,8 2,4 16,0* 5,5 4,5
- 1,8 0,9 0,9 1,0 1,6 0,4 0,8 2,0 2,7* 2,1
- 4,0 3,5 4,1 5,3* 2,2 1,7 1,8 3,4 4,6 3,4
- 7,8% 28 7,4% 5,3 6,2 3,3 4,2 1,8 5,5 4,6
- 8,7* 6,2 9,0* 5,9 4,9 4,2 1,6 2,7 5,3 5,9
- 51 1,2 3,2 3,7 5,3 7,2* 9,5% 4,7 2,6 2,2
_ 0,1 0,1 0,3 0,1 0,4 0,3 0,5 0,3 0,1 0,3
Base: Have bought a car (91,4% of whole sample)
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Figure 19 Thinking of the car/s you currently use in your household, which type of engine
do they have? (Q10)

Gasolne — 592

Alternative fuel . 3,2
Hybrid I 1,8

Electric 1

| don't know F 1,2

Base: Have bought a car (91,4% of whole sample)

Table 8 Thinking of the car/s you currently use in your household, which type of engine
do they have?, (Q10) by socio-demographic variables

Female 50,0 47,9 52,5 43,0 40,0 62,0
Male 50,0 52,1* 47,5 57,0 60,0 38,0

18-30 25,3 24,7 19,0 26,7* 66,7* 35,2
31-50 44,2 47,3 50,2 57,8* 22,2 41,8
51-65 30,5 28,1 30,8 15,6 11,1 23,1
Primary or

lower 8,4 8,3 6,3 5,1 0,0 9,8
secondary

education

Upper

secondary 44,0 42,7 49,2 35,3 50,0 37,0
education

Rernay 47,6 49,0 44,5 596+ 500 53,3
education

Base: Have bought a car (91,4% of whole sample)
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Table 9 Thinking of the car/s you currently use in your household, which type of engine
do they have? (Q10) by country

416  754* 36,7 54,9 81,7* 68,5* 66,2* 77,3* 48,5 65,1*
66,6 25,5 65,7* 48,3* 19,5 31,2 33,0 23,1 58,9*% 36,0

0,7 2,3 1,3 9,2* 2,6 3,5 1,6 8,2* 0,7 2,4

1,0 0,7 1,5 5,3* 1,4 0,4 0,2 2,6* 2,0 1,5
0,0 0,0 0,0 0,1 0,4 0,1 0,2 0,6* 0,0 0,4

1,0 11 0,9 0,5 2,3* 1,7 2,1 2,7* 0,9 1,8

Base: Have bought a car (91,4% of whole sample)

Figure 20 When you buy your next car, which vehicle class would you like it to be? (Q11)

Small family car (e.g. Renault Clio) 33,7
Large family car (e.g. VW Passat)
Supermini (e.g. Ford Ka)

Executive car (e.g. Audi A6)

Sport Utility Care /SUV (e.g. BMW X3
Large Multi Purpose Vehicle (MPV) (e.g.
Small Multi Purpose Vehicle (MPV) (e.g.
Roadster/Sport cars (e.g. Mercedes
Micro-car (e.g. Smart Fortwo)

Specifies brand and model but it does
Specifies brand only

Specifies the characteristics of the car

He/She does not have the intention of

| don't know

Base: Whole sample
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Table 10 When you buy your next car, which vehicle class would you like it to be? (Q11) by socio-demographic variables

Testing CO2/Car labelling options and consumer information

Female 61,3* 59,6* 53,9 44,1 41,1 40,1 42,6 57,4* 46,1 57,4% 54,4%
Male 38,7 40,4 46,1 55,9*% 58,9* 59,9* 57,4% 42,6 53,9*% 42,6 45,6
18-30 32,5% 36,3* 28,4* 26,3 43,3% 44,6* 26,5 19,0 16,9 30,9 21,4
31-50 41,0 38,3 41,8 47,7* 38,3 39,7 47,4* 49,5 58,7* 38,2 30,4
51-65 26,5 25,4 29,8 26,0 18,3 15,7 26,1 31,5* 24,4 30,9 48,2
Primary or

lower 8,0 9,6* 8,8 77 86 7,3 7,3 6,7 9,8 14,7 14,3
secondary

education

Upper

secondary 43,0 41,4 43,9 43,5 37,1 37,6 41,2 45,6 42,9 36,8 46,4
education

Tertiary 49,0 49,0 473 488  542*%  551* 51,5+ 47,7 47,3 48,5 39,3
education

Base: Whole sample
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Table 11 When you buy your next car, which vehicle class would you like it to be? (Q11)

by country
- 56 168* 90 214* 94 26 46 58 81 94
- 338 354  415% 31,0  42,0%* 213 290 31,9 225 42,5*
- 261 318 253 229 284 32,9%* 36*  35%* 30,1 293
- 94 11,0 79 45 74 158* 109 188* 175%* 69
- 35 36 20 25 34 33 36 53* 49  53*
- 73 66 78 126* 50 104 105 113* 13,6 75
- 14,1* 48  131* 108* 70  118* 56 25 68 65
- 103* 89 101* 74 66 11,8 40 23  125* 60
- 16 05 06 09 10 26 11 10 03 05
- 15 06 03 05 15 08 18 11 06 08
- 05 03 09 03 09 01 04 10 06 06
- 18 09 06 05 23* 04 06 21* 06  21*
“ldon'tknow 2% 0,5 1,5 13 20* 01 06  21* 01  25*

Base: Whole sample
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Figure 21 When you buy your next car, which engine type would you like it to have? (Q12)

Diesel 38,0

|

Gasoline 30,5

wyorid [ 240
Alternative fuel _ 10,9
Electric _ 8,9

| don't know 11,5

|

Base: Whole sample

Table 12 When you buy your next car, which engine type would you like it to have? (Q12)
by socio-demographic variables

Female 49,5 48,6 51,7 44,0 43,6 59,5%
Male 50,5 51,4* 48,3 56,0* 56,4* 40,5
18-30 25,3 31,1* 22,9 25,9 33,8* 21,7
31-50 45,0 45,0 47,3 45,1 44,1 42,1
51-65 29,7 23,9 29,8 29,0 22,1 36,2
Primary or

lower 10,2* 8,8 8,4 5,6 6,9 10,2
secondary

education

Upper

secondary 41,0 44,0 44,8 41,3 39,8 46,8
education

Tertiary 487 47,2 46,8 53,1 534 430
education

Base: Whole sample
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Table 13 When you buy your next car, which engine type would you like it to have? (Q12)
by socio-demographic variables

15,4 15,8 55,4* 38,4* 331 29,9 18,1 39,8*
27,1 49,0 34,3 18,8 43,4* 46,6* 32,6 414* 39,9

11,9 4,1 27,1* 7,1 9,3 12,4  16,6* 7,1 5,5

22,6 32,1* 29,9* 149 17,5 8,9 23,0 35,9* 15,9
9,6 9,6 10,9* 9,6 3,5 7,6 8,6 14,9* 5,0

12,9 12,3 8,3 15,6* 78 7,3 17,3* 7,4 16,6*

Base: Whole sample

2.2 Dynamic of purchase process

Figure 22 If you think about the last car you bought, how important were the following
aspects in the purchase process? (Q13)

4,2
10,0
15,7

11,9

Past experience Word of mouth Brand loyalty Advertisement Active search

H Not important at all ™ Not so important © Uncertain

" Somewhat important =~ Very important

Base: Have bought a car (91,4% of whole sample)
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Table 14 If you think about the last car you bought, how important were the following
aspects in the purchase process? (Q13) by socio-demographic variables

Female 49,5
Male 50,5
18-30 23,0
31-50 46,4
51-65 30,6
Primary or

lower

secondary 8,0
education

Upper

secondary 42,8
education

TertlarY 49,2*
education

51,4* 51,6*
48,6 48,4
26,6* 25,7
47,9 45,3
25,4 29,0
6,9 9,4
42,0 44,1%*
51,1* 46,5

50,6 49,3
49,4 50,7
26,7* 24,2
45,4 46,3
27,9 29,5
8,4 7,1
44,6 42,6
46,9 50,3*

Base: Have bought a car (91,4% of whole sample)

Table 15 If you think about the last car you bought, how important were the following
aspects in the purchase process? (Q13) by country

- 60,3 68,0* 68,9* 61,6 56,4 73,8* 66,2* 59,0 57,9 64,1
- 30,7 28,7 33,3 29,0 28,4 47,4* 34,2 57,3* 39,9* 388*
- 51,8* 34,7 47,3* 46,1* 457* 35,5 37,9 32,3 50,2* 36,7
- 17,8 12,1 14,1 22,6* 9,9 13,4 24,4%* 6,5 18,8* 16,9
- 54,3 61,9* 52,6 645*% 51,2 82,6* 54,5 51,6 59,6 56,6
Base: Have bought a car (91,4% of whole sample)
Annex II: Research Design and Methodology 36/122
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Figure 23 If you were to buy a new car in your household, how important do you think
the following aspects would be in the purchase process? (Q14)

6,0 6,0

Word of mouth Brand loyalty Advertisement Active search

H Not important at all ™ Not so important M Uncertain

“ Somewhat important ~ Very important

Base: Whole sample

Table 16 If you were to buy a new car in your household, how important do you think the
following aspects would be in the purchase process? (Q14) by socio-demographic

variables

Female 56,5* 60,3* 60,5* 52,1
Male 43,5 39,7 39,5 47,9
18-30 46,6 50,2* 43,0 47,8
31-50 32,2 31,5 37,7 31,9
51-65 21,2 18,3 19,3 20,3
Primary or I?wer 10,2 141 157 9,8
secondary education

REPSI==ct=l O 43,2 40,0 43,0
education

Tertiary education 47,5% 42,7 44,3 47,2

Base: Whole sample
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Table 17 If you were to buy a new car in your household, how important do you think the
following aspects would be in the purchase process? (Q14) by country

29,4 40,7 396 22,2 37,7 61,0 44,9 57,9* 60,6 47,7
50,0 22,0 396 333 37,7 341 455* 21,1  60,6* 34,9
17,6 153 11,3 11,1 8,2 13,4  32,6* 8,4 33,3* 19,8

44,1 59,3 64,2 556 557 84,1* 69,1 56,8 57,6 58,1

Base: Whole sample

Figure 24 When you bought your last car in your household, in the process of making up
your mind, did you buy one of the cars from the initial selection or added new cars to the
ones you were initially considering? (% YES) (Q15)

73,2

46,6

26,7

We chose one of the cars We added some carsto We added some cars to
among the initial selection the initial set during my the initial set during my
search and evaluation search and evaluation
process process AND we chose
one of the cars among the
initial selection

Base: Have bought a car ever (91,4% of whole sample)
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Table 18 When you bought your last car in your household, in the process of making up
your mind, did you buy one of the cars from the initial selection or added new cars to the
ones you were initially considering? (Q15) by socio-demographic variables

Female 49,0 48,0 45,7
Male 51,0 52,0 54,3
18-30 23,8 27,7* 28,5
31-50 45,7 46,4 46,5
51-65 30,5* 25,9 25,0
Primary or

lower 8,5 7,0 7,7
secondary

education

Upper

secondary 42,3 41,1 38,5
education

Tertiary 49,2 51,9 53,9
education

Base: Have bought a car ever (91,4% of whole sample)

Table 19 When you bought your last car in your household, in the process of making up
your mind, did you buy one of the cars from the initial selection or added new cars to the
ones you were initially considering? (Q15) by country

80,2* 66,1 74,8 77,6* 69,8 80,1* 68,2 62,8 759* 72,4

39,0 44,8 36,8 49,4 39,6 48,9 56,4* 41,8 60,6* 44,0

25,0 16,0 25,7 JL9 21,5 34,4 29,8 12,2 29,3 23,8

Base: Have bought a car ever (91,4% of whole sample)

Annex lI: Research Design and Methodology 39/122



|_SE e LONDON SCHOOL 2 B|O‘C|'\ «JU0C
or EcONOMICS Aua ideas
PouTCaLScENGE B ===
e

Testing CO2/Car labelling options and consumer information

Figure 25 If you were to buy a new car in your household, in the process of making up
your mind, do you think you would buy one of the cars from an initial selection or add
new cars to the ones you would initially consider? (%YES) (Q15b)

71,2

We chose one of the cars We added some cars to the We added some cars to the
among the initial selection initial set during my search initial set during my search
and evaluation process and evaluation process AND
we chose one of the cars
among the initial selection

Base: Have never bought a car (8,6 % of whole sample)
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Table 20 If you were to buy a new car in your household, in the process of making up your
mind, do you think you would buy one of the cars from an initial selection or add new
cars to the ones you would initially consider? (Q15b) by socio-demographic variables

Female 53,0 51,8 48,2
Male 47,0 48,2 51,8
18-30 44,8 49,4* 49,1
31-50 34,7 31,2 31,0
51-65 20,5 19,4 19,9
Primary or

lower 12,6 8,5 9,7
secondary

education

Upper

secondary 42,0 41,8 43,4
education

Tertiary 45,4 49,7 46,9
education

Base: Have never bought a car (8,6 % of whole sample)

Table 21 If you were to buy a new car in your household, in the process of making up your
mind, do you think you would buy one of the cars from an initial selection or add new
cars to the ones you would initially consider? (Q15b) by country

64,7 32,2 69,8* 33,3 541 671* 702* 316 394 442

58,8 728 69,8 66,7 62,3 65,9 83,7 779 758 651

50,0 19,0 49,4 VWSS 42,5 54,6 223 25,5 | S5

Base: Have never bought a car (8,6 % of whole sample)
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2.3 Main attributes considered

Figure 26 Last time that you bought a car, how important to you were each of the
following considerations? (Q16)

18,3
28,7

45,8

59,2
33,2

42,4

32,6

271

35,6

339

B Not important at all ¥ Not so important

16,8

31,4

41,6

33,6

e, W7
201 5

2.1

28,4
29,5

38,5

Somewhat important Very important

Base: Have bought a car ever (91,4% of whole sample)
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Table 22 Last time that you bought a car, how important to you were each of the following considerations? (Q16) by socio-demographic
variables

Female 51,1 54,1* 52,7* 51,6 52,8 54,3* 52,6 53,4 50,1 55,8* 50,7
Male 48,9 45,9 47,3 48,4 47,2 45,7 47,4 46,6 49,9 44,2 49,3
18-30 25,6 26,4* 23,3 25,3 25,4 25,2 24,3 24,0 22,6 22,9 22,7
31-50 45,6 47,2%* 46,8* 44,5 43,7 45,2 447 44,8 45,0 43,6 46,6
51-65 28,8 26,4 29,9 30,2 30,9 29,6 31,0 31,2 32,3* 33,5% 30,8
Primary or lower

secondary 8,7 8,2 8,6 8,7 8,6 8,2 8,5 8,7 8,8 9,1 9,0
education

Upper secondary 43,5 42,1 43,9 43,1 430 436 433 44,5 43,8 44,1 45,7
education

Tertiary education 47,8* 49,7 47,6 48,3 48,4 48,2 47,7 46,7 47,3 46,8 45,3

Base: Have bought a car ever (91,4% of whole sample)
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Table 23 Last time that you bought a car, how important to you were each of the
following considerations? (Q16) by country

85,6 84,6 87,4 83,1 85,4 90,5* 88,9* 794 88,0 86,5
47,6 39,6 50,0 58,6* 37,6 59,6* 58,4* 351 57,9* 554*

68,0 66,3 69,8 72,4 63,8 72,3 71,0 69,6 78,4* 744*
71,0 75,5 74,8 79,4 68,1 89,5*  87,9* 68,0 825* 769
63,1 62,8 59,4 68,9 63,1 86,9*  87,0* 63,8 745* 716
43,3 47,3 44,5 45,8 35,0 45,3 58,0* 40,5 62,5* 49,8

61,4 77,4* 72,5 82,8* 40,3 85,0*  85,8* 74,3 854* 615

46,0 48,0 40,3 55,8* 40,1 46,1 69,0* 41,4 50,9 53,9*

50,9 54,1 68,6*  68,1* 43,9 73,9* 746* 373 714* 568
38,1 43,5 39,8 58,0* 325 45,9 53,9* 37,8 47,1* 40,8

34 36,9* 32,4 36,5* 27,8 56,6* 25,8 27,8 33,8 19,4

Base: Have bought a car ever (91,4% of whole sample)

Annex lI: Research Design and Methodology 44/122



.mmm o2 N4 1UOC
POLITICAL SCIENCE

Testing CO2/Car labelling options and consumer information

Figure 27 To what extent do you agree with each of the following statements...? (Q17)

12,6 82 15,0 12,1 9,1 114
23,8 22,2 25,1
31,3 ' ' 30,6
24,4 21,9 o
26'7 31'4 25,5 ’
35,1
38,7 37,8 33,5
36,3
41,2
I 34’8
Theunique lamreadyto Thecaris |amreadyto |selectthe car |select the carEnvironmental Environmental Before Before Before Before
criterion of  pay more to selected  pay more fora amongthose amongthose effects(car  effects (car choosingmy choosing the choosingmy choosing my
choice is price  guarantee  amongthose more fuel- belonging to a belonging to a emissions) are emissions etc.) car, | already car, | already car, | already car, | already
environmental belonging to a efficient modelcertain vehicle certain class the main  may push me decided its size decided its  decided the decided its
protection for certain price class (e.g. mini, based on the factorin  to change the engine type  price range price and
a more range family car, SUV engine type  defining the size of the car (e.g gasoline, maintenance
ecological etc.) current class of (e.g. from SUV diesel, hybrid, costs ranges
model car | choose  to mid-size biofuel etc.)
M Totally disagree ®Somewhat disagree " Neither agree nor disagree €ar) " Somewhat agree Totally agree

Base: Whole sample
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Table 24 To what extent do you agree with each of the following statements...? (Q17) by socio-demographic variables (i)

Female 52,1* 51,6* 51,5% 49,7 50,8 49,5
Male 47,9 48,4 48,5 50,3 49,2 50,5
18-30 24,1 24,6 25,1 25,5 22,2 21,6
31-50 45,6* 43,9 45,0 44,4 45,9 45,3
51-65 30,3 31,5 29,9 30,0 31,9 33,1*
Primary  or  lower 11,0* 7,8 8,4 6,8 8,4 8,8
secondary education

SLLIT S 453 42,4 42,7 41,0 42,7 43,4
education

Tertiary education 43,7 49,8 48,9* 52,2% 48,9 47,8

Base: Whole sample
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Table 25 To what extent do you agree with each of the following statements...? (Q17) by socio-demographic variables (ii)

Female 53,9*% 52,7* 51,1* 49,0 51,1* 51,8*

Male 46,1 47,3 48,9 51,0 48,9 48,2
18- 30 23,3 23,8 21,8 22,7 25,0 24,2
31-50 41,6 43,8 46,1 45,0 45,3 44,5
51 - 65 35,0* 32,4 32,1 32,4 29,7 31,3
Primary or lower . 8,6 8,1 8,9 8,7 8,5 8,7
secondary education

LSS 44,8 42,7 43,4 44,5 43,0 43,3
education

Tertiary education 46,5 49,2 47,7 46,7 48,5 48,0

Base: Whole sample
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Table 26 To what extent do you agree with each of the following statements...? (Q17) by

country

_ 64,1* 27,3 35,8 344 651* 40,3 435 180 356 56,3*
- 27,4 30,5 29,5 42,3* 26,1 31,4 42,9* 245 39,1* 246
- 68,1 65,3 76,8*  74,5* 66,6 793* 80,0* 540 798* 681
- 46,9 44,5 29,9 623* 458 67,9* 56,0 50,3 616* 449
- 63,5 59,9 64,6 57,5 59,8 64,0 693* 516 73,6 59,0
- 34,1 40,1 40,4  45,8* 30,8 548* 60,4* 19,6 483* 404
- 22,9 25,3 246 44,1* 22,6 34,6* 43,5% 239 354% 264
- 31,4 34,5 37,4 445* 30,1 373 46,3* 31,0 384 311
- 64,6 629* 69,6* 59,9 60,8 46,8 49,9 54,1 63,4* 56,5
- 57,6 55,5 62,4* 66,1* 49,5 61,5* 709* 36,6 62,3* 481
- 80,6 81,9 81,1 82,9 81,1 829 868* 721 805 814
- 58,1 66,0 66,4 705* 61,0 77,6 83,4* 50,1 691* 564
Annex lI: Research Design and Methodology 48[122
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2.4 Information sources

Figure 28 How often do you perform the following tasks on the internet? (Q18)

B Never M Less than once a month ™ At least once a month (but not every week) "~ At least once a week (but not every day)  Every day or almost every day

12,5 76 o0 e
! 197 16,8 17,1
’
13,3 29,2
42,8 16,1
18,9 17,1
66,9
6,7 14,1
S
. I I
Use a search Send e-mails Post Use the Use peer-to- Createa Use websites Use asocial Purchase Keepablog Instant Do home Useonline Useinternet  Online
engine with messages Internetto  peerfile website toshare networking goods or messaging,  banking software from my gaming
attached make sharing pictures, site services chat mobile
files telephone videos... online / websites phone
calls online
shopping

Base: Whole sample
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Table 27 How often do you perform the following tasks on the internet? (Q18) by socio-demographic variables (i)

Female 49,7 48,8 45,6 43,7 39,8 34,9 46,6 51,2%
Male 50,3 51,2* 54,4* 56,3* 60,2* 65,1* 53,4* 48,8
18-30 26,3* 26,3* 31,7* 28,6* 41,2%* 33,6* 40,1* 33,4*
31-50 45,0 45,8 47,0 45,4 42,6 48,3 42,5 44,8
51- 65 28,6 27,9 21,3 26,0 16,3 18,1 17,5 21,8
Primary or lower 8,1 6,9 7,5 5,8 7,4 7,2 7,0 8,4
secondary education

Upper secondary 42,8 40,6 40,2 40,4 37,7 40,2 BEYS 42,3
education

Tertiary education 49,1%* 52 5+ 52,3* 53,8* 54,9* 52,6 53,0* 49,3*

Base: Whole sample

Table 28 How often do you perform the following tasks on the internet? (Q18) by socio-demographic variables (ii)

Base: Whole sample

- Female 48,3 44,4 48,5 46,2 43,2 46,2 47,0

Male 51,7* 55,6* 5l 5+ 53,8* 56,8* 53,8* 53,0%*
18-30 28,3* 33,9* 34,6* 24,6 32,0* 37,6* 33,8%

- 31-50 50,4* 46,0 43,7 46,3* 45,6 45,5 46,1
51-65 21,3 20,1 21,7 29,1 22,4 16,9 20,1
Primary or lower secondary 6,8 7,5 7,5 8,2 5,7 71 10,0%
education
Upper secondary education 40,4 38,9 42,2 42,1 39,4 40,4 44,1
Tertiary education 52,8 53,5% 50,3* 49,8 54,9*% 52 5+ 45,9

Annex II: Research Design and Methodology
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Table 29 How often do you perform the following tasks on the internet? (Q18) by country

_ 851 91,3* 836 836 841 91,1* 896 893 82,9 88,1
- 71,8 689 766 77,9* 709 741 83,0* 696 796* 688
- 220 273 240 37,00 185 24,1 42,0* 258 33,6 256
_ 10,4 20,0 239* 279* 149 254* 163 16,0 20,6 16,0
- 16,1 8,6 12,6 23,0 20,5 31,8* 22,1* 17,4 29,5% 11,3
_ 4,0 6,3 6,6 13,0 78 81 10,1* 6,1 8,8 4,3
- 175 181 17,5 355* 21,6 33,0 271* 155 31,8* 231
_ 549 541 534 636 570 580 716* 62,6 688* 62,6
- 11,5 353* 225 245 179 279* 150 1438 22,1 37,6*
_ 18,4 270 31,4 456* 22,1 47,1* 57,5* 348 454* 311
_ 58,4* 61,4* 61,8* 429 664* 70,0* 17,0 581* 50,8 63,8*
_ 19,8 333 265 370 29,6 50,3* 429* 36,6 346  40,1*
_ 239 411 396 425 455 31,5 41,8 585* 52,6 52,5*
_ 30,8 346 328 358 408* 29,8 43,6* 284 34,3 33,0
Base: Whole sample
Annex lI: Research Design and Methodology 51/122
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Figure 29 How important for you are the following sources of information about cars?

(Q19)
24,9 23,6
X
o« Qz(@
& <
B Not important at all ™ Not so important ™ Uncertain = Somewhat important ~ Very important

Base: Whole sample
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Table 30 How important for you are the following sources of information about cars? (Q19) by socio-demographic variables

Testing CO2/Car labelling options and consumer information

Female 48,0 50,6 51,3* 48,9 47,2 46,6 55,0* 54,7*
Male 52,0% 49,4 48,7 51,1* 52,8* 53,4* 45,0 45,3
18 - 30 28,5% 28,0* 27,9 26,7 25,7 25,2 30,0* 28,2%*
31-50 44,8 45,9 46,7 45,1 45,4 45,0 44,9 45,8
51-65 26,7 26,1 25,4 28,2 28,9 29,8 25,0 26,1
Primary or lower 7,6 9,2 8,8 7,6 7,5 7,2 7,8 7,9

secondary education

Upper secondary 43,1 45,5* 46,0* 41,7 42,9 42,5 42,2 45,0
education

Tertiary education 49,3* 45,3 45,2 50,7* 49,5* 50,4* 50,1* 47,2

Base: Whole sample

Table 31 How important for you are the following sources of information about cars? (Q19) by country

[internet 0 e3,9¢ 63,8* 46,8 58,9 53,5 68,4* 70,5* 51,8 53,1 61,3
Vi 31 24,4 25,9 33,1% 19,4 28,4 40,0* 17,8 30,8* 23,3
[Radioc 178 12,3 16,1 21,0* 11,3 16,0 23,1* 9,4 19,1* 11,3
[Books' e 236t 13,6 22,8* 25,5 11,5 25,6* 34,0* 12,1 25,1* 15,5
Newspapers, magazines 294 29,9 34,0* 38,9 19,0 39,5% 36,6* 23,8 35,4* 27,5
Specialized magazines 37,0 44,4 49,4* 61,8* 22,9 50,0* 63,5* 27,9 60,5* 32,1
Family, friends and colleagues 49,9 56,3 57,9 53,6 47,3 65,5* 59,4* 53,5 59,1* 54,8
Experts (e.g. a car mechanic) 52,1 55,3 49,3 67,4* 47,4 69,9* 77,6* 43,8 72,5* 51,3

Base: Whole sample
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Figure 30 During the purchase process for a new car, how often did you perform the
following tasks online? (Q20)

B Never ¥ Less than once a month
" At least once a month (but not every week) ' At least once a week (but not every day)

Every day or almost every day | was not aware of it

3,9 4,4 8.9 7,2 55 4,4

6,6
13,1 11,5 ” 42 53 10,2 I

looked for  looked forcar  read blogs  participated in participated in used email or used websites reviewed car  printed info

information reviews in aboutcars  online forums, online forums, websites toask  with car manufacturers from
about a new car specialized asking asking opinions about comparison online info  manufacturers’
on a search websites questions on  questions on  certain car(s) engines website
engine car models car models

Base: Whole sample
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Table 32 During the purchase process for a new car, how often did you perform the following tasks online? (Q20) by socio-demographic variables

Female 47,5 47,8 46,3 42,9 45,2 46,0 48,1 46,6 47,4
Male 52,5% 52,2 53,7* 57,115 54,8% 54,0* 51,9* 53,4%* 52,6*
18-30 30,0* 30,0* 32,0* 37,0* 37,0* 33,2% 31,2* 29,7* 30,7*
31-50 45,1 45,8 45,6 44,1 45,0 45,7 45,1 45,8 45,6
51 - 65 24,9 24,2 22,4 18,9 18,0 21,1 23,7 24,5 23,7
Primary or

lower 5,9 5,6 5,1 4.8 5,5 5,1 6,0 5,6 5,7
secondary

education

Upper

secondary 42,1 41,1 43,0 41,4 42,4 40,9 40,8 40,9 39,9
education

Tertiary 52,1 53,4 51,9* 53,8* 52,1 54,0* 53,2* 53,5 54,4
education

Base: Whole sample
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Table 33 During the purchase process for a new car, how often did you perform the following tasks online? (Q20) by country

_ S, 39,0 27,4 39,5 23,1 49,6%* 45,5% 30,4 38,9 31,8
_ 9,4 12,1 13,0 33,0* 7,8 25,5% 37,9* 8,5 28,4* 13,5
_ 55 8,9 8,0 20,0* 50 18,3* 22,6* 59 17,9* 6,9
_ 6,8 16,0 12,1 22,3* 8,8 26,5* 24,4% 10,0 22,5% 9,3
_ 17,8 35,1* 23,8 35,0* 18,1 42,8* 38,9* 22,6 33,8* 23,5
_ 21,3 34,0* 19,3 35,0* 17,4 42,1* 44,8* 23,4 35,5% 26,4

Base: Whole sample
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Figure 31 Overall, how useful was the information you got online? (Q21)

40,8
30,0
19,4
4,9 4,9

Not useful at all  Not so useful Uncertain  Somewhat useful Very useful

Testing CO2/Car labelling options and consumer information

Base: Whole sample

Table 34 Overall, how useful was the information you got online? (Q21) by socio-
demographic variables

Female 47,1
Male 52,9*
18 -30 27,7
31-50 45,4
51 - 65 26,8
Primary or lower secondary education 7,9

Upper secondary education 42,5
Tertiary education 49,5

Base: Whole sample
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Figure 32 Overall, how useful was the information you got online? (Q21) by country

M Useful (Very useful + Somewhat useful)

78,9
70,9 72,8
65,8
55,9 57,1
50,8 50,1
I I i i [
BE DE FR IT NL PL RO SE ES UK

Base: Whole sample
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3 Contextual factors

3.1 Environmental attitude
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Figure 33 For each of the statements below, please indicate whether or not the statement is characteristic of you (Q22)

Testing CO2/Car labelling options and consumer information

B Extremely uncharacteristic M Somewhat uncharacteristic M Uncertain Somewhat characteristic Extremely characteristic
o 9,0 53 5,0 11,2 9,5 167 13,6 4,9 4,9 Sl 6,3
17,6 18,4 16,9 16,5 18,6 19,9
279 29,7 27,5
SR
38,8 I 38,4
| consider how Oftenlengage lonlyactto My behavioris My convenience |am willing to Ithinkitis Ithinkitis more |generally | think that lonlyactto Since myday to
things might be in a particular satisfy only influenced is a big factor in  sacrifice my importantto  importantto ignore warnings sacrificing now satisfy day work has
in the future, behavior in immediate by the the decisions | immediate  take warnings exhibit a about possible is usually immediate specific
andtryto orderto achieve concerns, immediate (i.e., make or the happiness or  about negative behavior which future problems unnecessary concerns, outcomes, it is
influence those outcomesthat figuringthe amatter of days actions|take. well-beingin outcomes has important because | think  since future  figuring that | more important
things with my may not give future will take  or weeks) order to achieve seriously even if distant the problems outcomes can will take care of to me than
daytoday results for many care of itself. outcomes of my future the negative  consequences will be resolved be dealt with at future problems behavior that
behavior. years. actions. outcomes. outcome will  than exhibita  before they alater ime. that may occur  has distant
not occur for  behavior that reach crisis at alater date.  outcomes.
many years. has less- level.
important
immediate
consequences.

Base: Whole sample
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Table 35 For each of the statements below, please indicate whether or not the statement is characteristic of you (Q22) by socio-demographic
variables (i)

Female 51,9* 49,6 47,7 48,6 49,3 49,5
Male 48,1 50,4 52,3% 51,4* 50,7 50,5
18-30 26,9* 28,1%* 27,1 26,0 28,3*% 31,7*
31-50 443 43,9 42,7 43,8 43,7 44,0
51-65 28,8 28,0 30,1 30,3 28,0 24,3
SLETCILET 7,3 6,8 10,9* 11,2* 8,1 6,5
secondary education

Upper secondary 41,3 40,8 45,1 46,8 43,0 39,3
education

Tertiary education 51,4* 52,4* 44,1 42,0 48,8 54,2*

Base: Whole sample
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Table 36 For each of the statements below, please indicate whether or not the statement is characteristic of you (Q22) by socio-demographic
variables (ii)

Female 50,5 50,7 45,7 45,7 47,9 48,8
Male 49,5 49,3 54,3* 54,3* 52,1* 5l 2%
18-30 26,5* 26,4 27,5 26,4 25,0 24,8
31-50 45,2 44,1 43,1 43,6 43,8 46,8
51-65 28,3 29,6 29,4 30,0 31,3* 28,5
e S 7,2 7.1 9,6 10,4* 10,5* 8,1
secondary education

Upper secondary 41,5 42,1 43,5 43,6 45,3 43,8
education

Tertiary education 51,4* 50,8* 46,9 46,1 44,2 48,1

Base: Whole sample
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Table 37 For each of the statements below, please indicate whether or not the statement

is characteristic of you (Q22) by country

- 446 51,5 52,6 585 40,9 69,0* 72,1* 489 653* 51,3
- 343 350 350 29,8 31,8 60,1* 46,6* 263 37,3 324
- 355* 163 27,1* 254 26,8* 288* 21,4 13,1 23,0 198
- 27,3* 183 24,5 24,6 21,8 28,0 30,0 12,1 26,3* 21,8
- 394 27,0 465 31,0 365 505* 635* 539*% 49,1* 42,0
- 283 31,1 259 43,4* 288 57,0 456* 261 39,6* 36,5
- 49,8 60,0 550 49,8 430 59,5* 634* 41,6 60,1* 50,1
- 333 379 456 59,3* 29,4 63,8* 53,1* 380 58,0* 33,0
- 178 184 183 246 20,5 283* 353* 185 241 181
- 189 160 23,9* 228 168 288* 216 17,0 23,0 204
- 251 20,9 249 251 30,0* 27,9* 249 136 239 21,1
- 238 236 255 251 18,8 32,0 41,8* 199 30,8* 221
Base: Whole sample
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Figure 34 Thinking about the environment, how much do you agree with each of the following statements? (Q23)

M Totally disagree ™ Somewhat disagree

" Neither agree nor disagree Somewhat agree Totally agree
5,3 7,4 6,7 7,7 6,7 7,7
20,9 1257
. 12,3 13,8
36,0 189 = i 14,6 2 '

28,9
41,1 4 38,3 19,3

8,6
0,9
52,6
27,9

31,2 29,7 31,7

32,6
31,1 31,9 326
! :

We are Humans have When humans ~ Human
approaching therightto interfere with ingenuity will

Humans are The earthhas Plants and The balance of Despite our

The so-called The earthis Humans were The balance of Humans will If things
severely plentyof  animalshave natureis special "ecological like a meant to rule nature isvery eventually continue on
the limit of the modify the nature it ofteninsure that we abusing the natural as much right strong enough  abilities
number of natural produces do NOT make environment

crisis" facing spaceship with over the rest delicate and

learn enough their present
humankind  verylimited  of nature easily upset

resources if as humansto to cope with humans are
people the environment disastrous the Earth

about how course, we will
we just learn exist the impacts of still subjectto  has been room and nature works soon
Earth can to suit their consequences unlivable how to modern the laws of greatly resources to be able to experience a
support needs develop them industrial nature exaggerated control it major
nations ecological
catastrophe

Base: Whole sample
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Table 38 Thinking about the environment, how much do you agree with each of the following statements? (Q23) by socio-demographic variables

Female 46,9 40,9 51,0 45,1 50,8
Male 53,1* 59,1* 49,0 54,9* 49,2
18-30 24,9 29,0* 23,8 25,7 25,0
31-50 44,3 41,3 44,2 42,9 445
51 - 65 30,8 29,7 32,0* 31,4* 30,6
Primary or lower . 9,7 10,7* 9,6 10,2+ 9,6
secondary education

LSS 41,0 39,2 42,1 38,7 41,2
education

Tertiary education 49,3 50,0* 48,3 5il, 1% 49,2

Base: Whole sample
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Table 39 Thinking about the environment, how much do you agree with each of the following statements? (Q23) by socio-demographic variables

(ii)

Female 51,1* 52,0* 46,6 48,9 42,7
Male 48,9 48,0 53,4% 5il, 1% 57,35
18-30 26,8* 24,7 28,4% 23,7 26,2
31-50 42,2 44,3 42,4 43,8 41,9
51-65 31,0 30,9 29,2 32,5*% 31,9*
Primary or Ic.)wer 10,3* 10,5* 11,6% 9,3 11,0*
secondary education

ML EL Ly 42,3 41,4 41,9 40,4 40,2
education

Tertiary education 47,4 48,1 46,4 50,3* 48,8

Base: Whole sample
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Table 40 Thinking about the environment, how much do you agree with each of the following statements? (Q23) by socio-demographic variables

(iif)

Female 47,8 42,1 51,5% 45,8 50,8
Male 52 2% 57,9* 48,5 54,2%* 49,2
18- 30 23,8 29,1* 24,3 27,1 26,1
31-50 44,1 42,0 44,5 41,1 44,6
51-65 32,1* 28,9 31,2* 31,7* 29,3
Primary or Ic.)wer 8,7 11,6% 9,6 9,7 8,9
secondary education

Upper ~ secondary 41,5 40,3 40,9 39,2 41,8
education

Tertiary education 49,8 48,1 49,5 51,0%* 49,3

Base: Whole sample
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Table 41 Thinking about the environment, how much do you agree with each of the

following statements? (Q23) by country

- 53,5% 554* 488 48,1 40,6 478 43,8 480 410 51,1*
- 18,9 16,4 14,1 18,0 17,9 22,6* 12,1 12,5 23,1* 20,0*
- 64,6 73,5* 703 72,6 46,8 69,8 834* 596 709 56,5
- 27,0 24,5 18,8 28,3 27,4 345* 39,0 198 256 25,4
_ 74,3* 70,0 74,4* 755* 580 73,1* 86,4* 660 789* 63,4
- 52,4 59,0 68,1* 64,3 47,5 659* 729* 595 549 42,8
- 753  785* 79,6 77,4 651 82,0* 90,9* 670 795*% 721
- 11,0 12,6 151 245% 14,6 29,1* 22,1* 143 24,0* 17,3
- 73,1 76,0 70,0 71,3 59,4 786* 835* 650 718 70,5
- 16,5 20,3 19,6 23,6 18,1 29,4* 31,0 17,5 21,8 21,9
- 43,6 63,8% 71,0* 505 33,6 544 60,1 588 63,5% 52,5
- 15,0 13,5 17,8 254* 20,5 253* 28,3* 11,8 26,1* 195
- 70,8 69,4 744* 735* 569 78,0* 84,0* 590 699 63,5
- 24,6 17,5 18,6 33,3* 254 404* 48,.8* 21,0 283 26,1
- 5,0 6,1 6,3 6,9* 3,5 6,2 7,9* 5,4 6,1 5,2
Annex II: Research Design and Methodology 68/122
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3.2 Faith in others, perceived consumer effectiveness,

perceived compromise

Figure 35 How much do you agree with the following statements? (Q24)

B Totally disagree

Somewhat agree Totally agree

W Somewhat disagree

" Neither agree nor disagree

5,7 5,0 71 7,6
15,7 151 26,0 24,6
’ 17,4 i 17,9
35,3 35,4
36,6
Most people Most people doMy lifestyle can Itis too hard Vehiclesthat Vehicles that Vehicles that
are willingto  their partto have animpact for someone producesless produceless consume less
pay higher protect the on the like me to do pollution are pollution fuel are
prices to environment environment much about probably more probably have probably more
protect the the expensive to lower expensive to
environment environment buy performance buy
Base: Whole sample
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Table 42 How much do you agree with the following statements? (Q24) by socio-demographic variables

Female 51,1* 53,3* 50,6 43,1 51,5% 43,7 51,8*
Male 48,9 46,7 49,4 56,9* 48,5 56,3* 48,2
18- 30 25,6 25,5 25,0 30,1* 26,3 30,1* 27,3*
31-50 45,9* 44,0 45,2 41,0 44,8 43,8 44,9
51 - 65 28,5 30,5* 29,8* 28,9* 28,9* 26,1 27,8
Primary or lower 8,7 9,8 6,9 9,2 8,5 8,0 8,5
secondary education

Upper secondary 46,2 49,3 42,3 45,4 43,3 42,9 42,6
education

Tertiary education 45,1 40,9 50,8* 45,4 48,2 49,1* 48,9

Base: Whole sample
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Table 43 How much do you agree with the following statements? (Q24) by country

16,5 18,4 17,5 20,6 16,8 27,8* 12,4 150 24,0 21,8*

60,6 61,4 63,6 589 57,5 71,9* 64,8* 638 494 629

23,3 22,5 26,5 22,9 16,6 358* 233 253 249 22,1

73,5* 63,5 689* 629 593 689* 738* 575 650 633

179 27,5 18,4 29,0 14,4 250 27,0* 238 27,9* 288*

61,8 580 64,8* 551 524 686* 600 505 589 @604

Base: Whole sample
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Figure 36 Which of the following incentives do you consider when selecting a car and/or
calculating its full costs? (%YES) (Q25)

Subsidy for purchase of less polluting/more fuel
efficient car

Subsidy for purchasing an electric or and hybrid
car

Subsidy for scrapping old car

Total or partial exemption from registration and
circulation taxes for electric and hybrid vehicles

Circulation tax based upon CO2 emission of the
cars

Subsidy for purchasing alternative fuel cars (e.g.
Bi-fuel, BioFuel, CNG or LPG)

Registration tax based upon CO2 emission of the
cars

| don't know , I'm not aware of any government
policies in favour to reduce CO2 emission from the
passenger cars

40,1

|

N |
»
e w
N w
= »
)

N
o
B

26,2

25,8

26,4

"

Base: Whole sample
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Testing CO2/Car labelling options and consumer information

Table 44 Which of the following incentives do you consider when selecting a car and/or calculating its full costs? (Q25) by socio-demographic
variables

Female 43,9 44,2 46,9 47,3 42,8 47,1 43,8 60,0*

Male 56,1% 55,8% 53,1%* 52,7+ 57,2+ 52,9*% 56,2* 40,0
18- 30 27,3 27,2 24,2 27,0 23,8 23,6 22,7 28,5%
31-50 43,5 43,8 45,4 45,2 45,6 46,8* 46,3 42,5
51-65 29,2 29,0 30,4* 27,7 30,6* 29,6 31,0* 29,1
Primary or lower 7,9 6,2 6,8 7,4 6,9 6,7 6,5 13,1*
secondary education

Upper secondary 39,4 40,7 42,6 43,6 42,1 44,3 41,4 43,8
education

Tertiary education 52,7* 53,1* 50,6 49,0 51,0 49,0 52,1* 43,1

Base: Whole sample
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Table 45 Which of the following incentives do you consider when selecting a car and/or
calculating its full costs? (Q25) by country

39,0*

39,9*

39,4

20,0

25,5

14,9

22,3

28,1

14,0

45*

30,5

24,8

34,4

20,0

29,6

23,5

25,6 15,9 14,1 18,9 47,4* 23,8 36,4*  40,8*

18,8 37,4* 33,8 16,3 24,3 14,9 35,3* 17,0

42,8%  54,3* 34,9 43,0* 39,6 30,6 54,1* 26,4

28,4 51,5* 18,4 40,9* 32,6 18,1 31,8 28,9

34,3 39,6* 27,0 36,3 28,6 24,8 49,9* 18,4

19,3 46,6* 19,9 32,1* 27,1 23,3 33,9* 15,4

20,8 31,8 25,6 29,6 36,1* 23,4 39,4* 19,0

28,6 13,4 38,9* i3 27,4 44,8* 18,8 36,8*

Base: Whole sample
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Figure 37 How much do you agree with the following statements? (Q26)

B Totally disagree W Somewhat disagree " Neither agree nor disagree
Somewhat agree Totally agree
8,1 10,3
11,1 , 16,2
19,2 321 15,0
191 43,5
17,2
25,8
29,1
The price of my | agree thatmy | agree with a Governments | believe that | pay too much
vehicle is highly Government may Government that should support  governments  environmental
affected by charge me, via exempts electric the purchase of  should apply  taxes on my car
environmental  the road and vehicles from  environmentally ‘road pricing' for
tax (e.g. carbon registration tax, taxes friendly (electric, major
tax) for the hybrid, bi-fuel)  metropolitan
environmental vehicles by areas
costs generated providing more
by my car incentives

Base: Whole sample
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Table 46 How much do you agree with the following statements? (Q26) by socio-demographic variables

Female

Male

18-30

31-50

51 - 65

Primary or lower
secondary education
Upper secondary
education

Tertiary education

46,5
53,5*
25,5
43,1
31,4*

10,7

42,2
47,1

45,7 46,8
54,3* 53,2*
27,8* 25,3
43,7 45,2
28,5 29,5
7,0 8,6
37,4 41,1
55,6* 50,2*

Base: Whole sample

50,1 47,4
49,9 52,6*
25,1 26,5
44,7 45,1
30,2* 28,4
9,2 7,8
41,1 39,7
49,8* 52,5*

44,2
55,8*
23,1
44,8
32,2*

11,1

42,3
46,6
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Table 47 How much do you agree with the following statements? (Q26) by country

36,4* 22,0 BIlPS) 309 32,5 258 451* 29,3 36,5* 303

26,6 23,3 20,1 284 30,5 24,5 333* 33,0 304 34,5*

49,6 51,1 54,9 67,4* 48,0 683* 81,0¢ 584 57,8 496

63,8 69,1 70,5 81,0* 59,0 754* 89,1* 638 791* 64,8

29,0* 22,3 29,1* 31,1* 17,1 17,3 353* 32,0 204 25,6

35,4 339 230 403* 290 29,1 51,8 246 331 34,6

Base: Whole sample
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Testing CO2/Car labelling options and consumer information

Figure 38 How much do you agree with the following statements? (Q27)

B Totally disagree

Somewhat agree

38,4

32,0

Fuel spending is an
important share of
household budget

W Somewhat disagree

Totally agree

@ Neither agree nor disagree

18,7

BiP5

Cars that are more
environmental-friendly
generate lower fuel

22,3

34,7

| take into account the
average life of a car
model (until it needs to

26,6

36,8

| take into account
maintenance costs for a
car model in choosing

expenditure be changed with a new the car to buy
one) in choosing the car
to buy
Base: Whole sample
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Testing CO2/Car labelling options and consumer information

Table 48 How much do you agree with the following statements? (Q27) by socio-
demographic

Female 52,2* 45,5 50,3 50,9
Male 47,8 54,5% 49,7 49,1
18-30 25,2 26,1 25,8 24,4
31-50 44,7 44,8 43,2 43,6
51-65 30,1* 29,1 31,0* 32,1%*
Primary or

lower 8,5 8,0 7,9 8,0

secondary

education

Upper

secondary 44 4% 43,0 43,0 42,2
education

Tertiary

education

Base: Whole sample

Table 49 How much do you agree with the following statements? (Q27) by country

62,0 73* 76,6* 74,4* 38,0 73,6%  76,3* 48,6 64,8 70,6*

40,8 51,5 47,4 54,3* 47,0 48,0 59,4* 415 52,1 47,6

55,6 583 62,1* 57,9 45,5 61,3* 72,5* 428 55,1 47,6

51,0 59,9 57,3 65,9* 49,3 83,8* 87,5* 473 63,6 57,8

Base: Whole sample
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Figure 39 How much do you agree with the following statements? (Q28)

M Totally disagree B Somewhat disagree ¥ Neither agree nor disagree

‘Somewhat agree Totally agree

12,1

22,3
30,0

25,4

24,5

If a new car would allow me to
reduce monthly fuel cost by at

travel habits, | could accept to

| would be willing to purchase Monthly costs for refuelling my

an environmental friendly

least 20% without changing my (electric, hybrid and alternative

fuels) vehicle if it would allow

car have become unbearable for
my family budget

pay a car purchasing price up to me to reduce monthly fuel costs
20% higher by at least 20% without
changing my trave

Base: Whole sample
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Table 50 How much do you agree with the following statements? (Q28) by socio-
demographics

Female 49,3 49,8 52,0*
Male 50,7 50,2 48,0
18-30 28,5% 25,9 23,7
31-50 44,2 45,0 45,8
51-65 27,3 29,1 30,5*
Primary or

lower 6,4 7,5 9,0
secondary

education

Upper

secondary 42,7 42,5 46,8*
education

VEAEE 50,0* 50,0* 44,1
education

Base: Whole sample
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Table 51 How much do you agree with the following statements? (Q28) by country

30,5 36,0 46,0* 20,6 52* 558* 269 41,1* 29,5

58,4 63,6 74,1* 48,8 71*  759* 616 698* 55,6

38,5 46,3 71,6* 28,4 54*  48,0* 31,3 46,3 38,9

Base: Whole sample
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4 Awareness of car usage

enviromental impact

Figure 40 In your opinion, what percentage of the air pollution of your city/town is due to
people driving their personal vehicle? (%Mean) (Q29)

52,1 53,3

44,9 46,6
44,2 )

a3 411 42,6 42,7
37,9

34,0

NL DE BE FR PL SE Total UK RO IT ES

Base: Whole sample
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Testing CO2/Car labelling options and consumer information

Figure 41 In your opinion, what percentage of the air pollution of your city/town is due to
people driving their personal vehicle? (categorized) (Q29)

ullu

40-60% 60-80% 80-100%

Base: Whole sample

Table 52 In your opinion, what percentage of the air pollution of your city/town is due to
people driving their personal vehicle? (categorized) (Q29) by country

25,1 31,9* 27,4 11,0 37,6 251 23,9 27,0 15,4 23,6
28,3* 28,1* 26,5 26,5 29,1* 26,9 19,6 22,1 203 214
26,8 24,5 27,4  29,6*% 22,6 28,1 25,0 28,5 240 304

16,9 13,4 16,6  26,0* 8,4 17,6 250* 17,9 33,1* 211

3,0 2,1 2,0 6,9* 2,3 2,3 6,5* 4,5 7,3* 3,5

Base: Whole sample
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Figure 42 How much do you agree with the following statements? (Q30)

22,3 Lk

Totally agree
" Somewhat agree
W Neither agree nor disagree
¥ Somewhat disagree

M Totally disagree

Cars contribute Car' pollution is not the
significantly to the world main cause of the
greenhouse gases deterioration of the
emissions (e.g. CO2) environment

Base: Whole sample

Table 53 How much do you agree with the following statements? (Q30) by socio-
demographic variables

Female 52,9* 46,0
Male 47,1 54,0*
18-30 27,8 22,5
31-50 44,7 44,0
51-65 27,4 33,5%
Primary or lower

secondary 7,6 9,7
education

Upper _secondary 49,0* 441
education

Tertiary education 43,5 46,2

Base: Whole sample
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Testing CO2/Car labelling options and consumer information

Figure 43 How much do you agree with the following statements? (Q30) by country

M Cars contribute significantly to the world greenhouse gases emissions (e.g. CO2)
“ Cars’ pollution is not the main cause of the deterioration of the environment
69,1 68,4
61,8 60,0
57,6 56,1
5 51,9
18 49,9 50,6 51,3 89
46,5 45,1 463 45,4
| 41,5
37,5 36,6 39,1
BE DE FR IT NL PL RO SE ES UK
Base: Whole sample
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Figure 44 What is your preference in your daily commuting between driving your own car
or each of the other options? (Q31)

Strong preference for alternative transportation
Preference for private transportation

© Uncertain

W preference for private car

M Strong preference for private car

15,7 15,2
18,0 17,8 227

I 7'8 v 16,4 !
15’5

Train Bus Tram Car pooling Bicycle

Base: Whole sample
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Table 54 What is your preference in your daily commuting between driving your own car or each of the other options? (Q31) by socio-demographic
variables

Preference  Preference  Preference Preference  Preference Preference Preference Preference Preference Preference
Private car  alternative Private car  alternative Private car  alternative Private car  alternative Private car  alternative

Testing CO2/Car labelling options and consumer information

transport transport transport transport transport
Female 49,3 49,9 48,0 52,2% 49,4 49,5 48,1 52,5% 52,8* 47,2
Male 50,7 50,1 52,0* 47,8 50,6 50,5 51,9* 47,5 47,2 52,8*
18-30 21,2 28,3* 24,8 26,5 23,3 27,5 22,7 28,2* 21,9 27,6
31-50 48,3* 42,2 47,3 41,8 48,1* 41,7 46,0 44,2 47,0 43,8
51-65 30,5* 29,5 27,9 31,7* 28,6 30,8 31,3* 27,6 31,1* 28,5
Primary or lower
secondary 9,2 7,5 8,3 9,0 9,5 7,8 9,7% 7,6 8,8 8,3
education
Upper ?econdary 45,1 40,5 42,9 42,2 44,4 41,9 43,3 42,1 43,7 42,3
education
Tertiary education 45,7 52,0% 48,9 48,8 46,1 50,4* 47,0 50,4* 47,5 49,4

Base: Whole sample
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Table 55 What is your preference in your daily commuting between driving your own car
or each of the other options? (Q31) by socio-demographic variables (i)

Jed 91eAlld
ERVEYEIEYR|
1odsueny
SAIeUID) e
ERVEYEIEYR|
Jed 91eAlld
ERVEYEIEYR|
1odsueny
SAleUID) e
ERVEYEIEYR|
Jed 91eAlld
ERVEYEIEYR|
1odsueny
SAIeUID) e
ERVEYEIEYR|
Jed 91eAlld
ERVEYEIEYR|
1odsueny
SAIeUID) e
ERVEYEIEYR|
Jed 91eAlld
ERIVEIEIEYR|
1odsueny
SAleUID) e
ERVEYEIEYR|

32,9 44,5 32,6 47,1 31,9 36,8 41,5* 50,1* 30,6
53,9* 25,0 43,9 27,9 50,4 30,8 34,6  43,4* 59,3% 22

51,1* 27,8 41,5 35 43 36,5 358 40,9* 56,5%* 225
41,0 31,9 37,8 34,4* 450 30,3 39,4 34,8% 46,3 29,3

35,6 40,6 39,5 37,1 424* 319 32,9 449* 29,3 45,6*

I
o
[0}

Base: Whole sample

Table 56 What is your preference in your daily commuting between driving your own car
or each of the other options? (Q31) by socio-demographic variables (ii)

Jed 91eAld
ERICIEIETE
poasuely
aAneUIS e
ERICIEIETE
Jed 91eAld
ERICIEIETE
Joasueuy
aAneUIS e
ERICIEIETE
Jed 91eAld
ERICIEIETE
poasuely
aAeUISY e
ERICIEIETE
Jed 91eAld
ERICIEIETE
jJoasueuy
aAneUIS e
ERICIEIETE
Jed 91eAld
ERICIEIETE
Joasueuy
aAneUIS e
ERICIEIETE

30,4 40,9

w
o
=
*
N
fee
[EEN
(6]
&
=
*
o
&
o
w
&
(6]

42,4  34,6* 49,9 29,3 31,6  45,9* 54,1* 25,4

vl
&
=
*
N
on
o

47,5 33,1 48,5 28,5 32,9 43,6* 51,6 23,0

I
o
51
w
i
(e}

61,6* 16,8 40,8 30,8 650* 16,6 30,5 44,4* 438 29,8

29,9 433* 389 445* 381 38,6 35,1 42,5 49,4* 28,0

IS
Lo
(000}
*
w
=
o
vl
o
~
*

Base: Whole sample
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5 Awareness, credibility/tru

effects of existing labels

5.1 Awareness, credibility/ trust of existing labels

Figure 45 How much do you agree with the following statements? (Q32)

H Totally disagree W Somewhat disagree " Neither agree nor disagree
Somewhat agree Totally agree
6,6
8,8 8,8 12,6 8,6 8,1
15,4 e Lt 15,0
’ 22,5 26,5
31,7
19,9

I am familiar Car labels are lam Car label is a | believe that | believe that | don't trust

with car easily unfamiliar  symbol of a information information the
labels recognizable  with car product  contained in contained in information
for me labels reliability  carlabelsis carlabelsis of car labels

truthful sufficient

Base: Whole sample
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Table 57 How much do you agree with the following statements?, by socio-demographic variables

Female 38,8 39,9 54,9* 53,4* 49,6 48,2 42,5
Male 61,2* 60,1* 45,1 46,6 50,4 51,8*% 57,5*
18-30 28,7* 28,8 26,0 25,1 26,8 24,3 23,7
31-50 45,0 45,3 45,3 44,1 44,3 45,1 44,8
51 - 65 26,3 25,9 28,7 30,8* 28,9 30,5 31,5*
Primary or lower 7,1 7,5 8,1 8,6 8,3 8,3 7,6
secondary education

Upper secondary 41,8 43,7 42,9 45,0 43,5 44,5 42,8
education

Tertiary education Sl 2% 48,7 49,0 46,4 48,2* 47,2 49,6

Base: Whole sample

Table 58 How much do you agree with the following statements?, by socio-demographic variables

20,5 16,6 23,5 29,9* 24,9* 181 21,3 13,5 20,6  24,3*
24,4 28,1 29,4 39,9* 37,4* 20,3 27,0 12,9 25,3 27,8
52,8 50,1* 385 37,1 34,6 43,3 44,1 47,3 48,8* 49,3*
26,0 17,0 30,8 53,0 21,0 21,6 44,4 17,4 51,3%* 21,5
40,8 30,9 43,5 554* 43,1 49,9* 456 29,3 58,0 41,0
30,8 25,9 32,1 42,6 37,0 458* 343 239  39,5* 34,8
15,4 33,5* 23,0 21,3 16,5 23,5 25,0 194 20,3 16,1

Base: Whole sample
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Figure 46 How much do you agree with the following statements regarding
environmental labels? (Q33)

Testing CO2/Car labelling options and consumer information

W Totally disagree W Somewhat disagree W Neither agree nor disagree

" Somewhat agree Totally agree

12,2

When | buy a eroduct for the | read the information only | never look at the information
first time, | read the information when | buy a product for the on the label
carefully first time

Base: Whole sample

Table 59 How much do you agree with the following statements regarding environmental
labels? (Q33) by socio-demographic variables

Female 51,2% 51,2% 47,3
Male 48,8 48,8 52,7*
18-30 23,7 24,6 27,2
31-50 45,0 45,1 44,0
51-65 31,3* 30,3 28,8
Primary or

lower 7,4 8,2 10,8*
secondary

education

Upper

secondary 43,4 42,7 46,3
education

Tertiary 49,2* 49,1 42,9
education

Base: Whole sample
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Table 60 How much do you agree with the following statements regarding environmental
labels? (Q33) by country

68,0 62,5 67,4* 72,6 53,0 59,9 859* 47,0 60,9 56,9
34,3 36,4 29,6 37,6 36,0 41,3* 41,4 316 41,1* 38,0
9,1 13,8 14,0 12,4 129 19,1* 9,1 15,6 15,8 14,9

Base: Whole sample

Figure 47 How much do you agree with the following statements regarding why other
people look at environmental labels? (Q34)

B Totally disagree W Somewhat disagree W Neither agree nor disagree
Somewhat agree Totally agree
15,0 19,3 2.8 o 20,4
31,2
30,0
B 32,8
40,0 425
I : l
To check if Tocheckthe  Tocompare To getageneral To have anidea To seeiflcan
what saidin  features of a different classes idea of the about get a tax
advertisement brand of vehicles product consumption  exemption or
is actually true tax credit
Base: Whole sample
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Testing CO2/Car labelling options and consumer information

Table 61 How much do you agree with the following statements regarding why other people look at environmental labels? (Q34) by socio-
demographic variables

Female 51,8* 52,9* 51,8* 52,4* 51,4*% 51,3*
Male 48,2 47,1 48,2 47,6 48,6 48,7
18- 30 24,6 23,4 25,3 25,0 24,9 23,4
31-50 43,1 45,3 44,9 44,7 45,0 45,0
51-65 32,4* 31,3* 29,8 30,3* 30,1* 31,6*
Primary or lower 8,8 8,2 7,8 8,0 8,0 8,3
secondary education

Upper secondary 44,6+ 43,5 43,0 43,7 43,6 44,2
education

Tertiary education 46,6 48,3* 49,2%* 48,3* 48,4* 47,5

Base: Whole sample
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Testing CO2/Car labelling options and consumer information

Table 62 How much do you agree with the following statements regarding why other
people look at environmental labels? (Q34) by country

60,0* 47,4 58,6 68,6* 42,3 60,1* 67,5* 37,1 62,8* 53,0

61,4 60,4 66,9* 684* 46,5 61,1 71,4* 41,1  63,1* 55,3

65,3 62,1 64,3 76,0* 52,9 66,8 79,3* 51,0 66,8 60,6

72,0 71,1 71,8 78,8* 66,4 74,8*  80,4* 56,6 71,0 65,1

53,4 52,5 47,5 60,0* 50,4 57,0¥  559* 4338 53,5 51,4

Base: Whole sample
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Testing CO2/Car labelling options and consumer information

Figure 48 How much do you agree with each of the following reasons for not using the
information from environmental labels? (Q35)

N Totally disagree W Somewhat disagree T Neither agree nor disagree
" Somewhat agree Totally agree
6,6 8‘6 11’5 9'5

Because all cars Because labels Becauseitis Because people Because people Because, once

pollute more or are not clear hard to only care about choose people select a
less the same understand  the price of the accordingto  vehicle class,
what those car other buying one
labels mean in parameters model or
terms of another does
environmental not make a
impact and difference
savings on gas
consumption

Base: Whole sample
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Table 63 How much do you agree with each of the following reasons for not using the information from environmental labels? (Q35) by socio-
demographic variables

Female 51,3* 49,2 50,2 49,9 49,9 50,7
Male 48,7 50,8 49,8 50,1 50,1 49,3
18- 30 23,9 25,1 25,9 25,9 24,8 24,1
31-50 44,7 43,6 43,1 44,3 44,6 43,5
51 - 65 31,4*% 31,4 31,0 29,8 30,6* 32,4%
Primary or lower . 9,4 79 8,7 8,7 8,7 9,4
secondary education

LSS 44,9 42,9 42,7 43,9 42,5 43,9
education

Tertiary education 45,7 49,2 48,6 47,4 48,8* 46,7

Base: Whole sample
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Table 64 How much do you agree with each of the following reasons for not using the information from environmental labels? (Q35) by country

Testing CO2/Car labelling options and consumer information

_ 29 40,4 43,8* 34,9 28,0 43,8* 42,5% 37,4 37,0 35,1

Base: Whole sample
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Testing CO2/Car labelling options and consumer information

Figure 49 When you actually use the information of environmental labels, how much do
you agree with the following statements? (Q36)

B Totally disagree W Somewhat disagree ' Neither agree nor disagree

" Somewhat agree Totally agree

13,8 15,0 17.8 15,9
’ 20,8 24,9 '

| check if what |selecta brand | compare | get ageneral |getanidea | get info on

is claimed in different classes idea of the about whether | can
advertising is of vehicles product consumption get a tax

actually true exemption or
tax credit

Base: Whole sample
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Testing CO2/Car labelling options and consumer information

Table 65 When you actually use the information of environmental labels, how much do you agree with the following statements? (Q36) by socio-
demographic variables

51 - 65 32,7* 33,0* 30,3* 30,8* 30,5* 31,8*
Primary or lower 8,3 8,7 7,8 7,9 7,9 8,1
secondary education

Upper secondary 44,7+ 44,6 44,0 43,2 43,5 44,5
education

Tertiary education 47,0 46,7 47,8 48,9* 48,6* 47,3

Base: Whole sample

Table 66 When you actually use the information of environmental labels, how much do you agree with the following statements? (Q36) by country

Iselectabrand  535% 43,6 48,3 49,1 40,0 56,6 59,8* 29,9 48,4 35,3
1 compare different classes of vehicles 51,9 56,5 60,8* 61,3* 41,4 65,8* 63,5* 31,4 63,0* 44,8
‘lgetageneral idea of the product 59,8 69,4* 61,1 72,1* 47,9 70,1* 76,4* 43,9 62,4 52,6
lgetanideaabout consumption 63,6 72,8* 66,6 74,9* 59,8 76,1* 78,9* 49,1 65,4 56,0

Base: Whole sample
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Testing CO2/Car labelling options and consumer information

5.2 Test of existing labels

Figure 50 Please consider the car shown below together with its corresponding
information (Q37)

B Rotation = Relative rating (based on the NL label) - B
" Rotation = Absolute rating (based on the FR label) - C
" Rotation = Relative rating (based on DE label) - D

Rotation = Combined rating - absolute C; relative: close to best in class

6,8 6,9 6,7 7.0 6,6

62 6,4 6,5 6,4 6,3 '
6,0 ’ 5,9 6,0 5,9
I | | I I | I I

Q37a. How Q37b. How fuel-efficient do Q37c. How Q37d. How
environmentally-friendly you think this car is? environmentally-friendly  environmentally-friendly
do you think this car is? do you think this car is do you think this car is
compared to other similar compared to the car/s in
type your household?

* The level of statistical significance of the means comparison is p>0.01
Base: Whole sample
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Figure 51 Please consider the car shown below together with its corresponding information Rotation = Relative rating (based on the NL label) - B by
socio-demographic variables (i)

Testing CO2/Car labelling options and consumer information

M Q37a. How environmentally-friendly do you think this car is?
M Q37b. How fuel-efficient do you think this car is?

'Q37c. How environmentally-friendly do you think this car is compared to other similar type

Q37d. How environmentally-friendly do you think this car is compared to the car/s in your household?

Female Male 18-30 31-50 51-65 Primary or lower ~ Upper secondary  Tertiary education
secondary education education

Base: Rotation (25% of whole sample)
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Testing CO2/Car labelling options and consumer information

Figure 52 Please consider the car shown below together with its corresponding information Rotation = Absolute rating (based on the FR label) - C
by socio-demographic variables (ii)

B Q37a. How environmentally-friendly do you think this car is?
©'Q37b. How fuel-efficient do you think this car is?

'Q37c. How environmentally-friendly do you think this car is compared to other similar type

Q37d. How environmentally-friendly do you think this car is compared to the car/s in your household?

Female Male 18-30 31-50 51-65 Primary or lower ~ Upper secondary  Tertiary education
secondary education education

Base: Rotation (25% of whole sample)
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Testing CO2/Car labelling options and consumer information

Figure 53 Please consider the car shown below together with its corresponding information Rotation = Relative rating (based on DE label) - D by
socio-demographic variables (iii)

B Q37a. How environmentally-friendly do you think this car is?
©'Q37b. How fuel-efficient do you think this car is?

Q37c. How environmentally-friendly do you think this car is compared to other similar type

Q37d. How environmentally-friendly do you think this car is compared to the car/s in your household?

Female Male 18-30 31-50 51-65 Primary or lower  Upper secondary  Tertiary education
secondary education education

Base: Rotation (25% of whole sample)
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Figure 54 Please consider the car shown below together with its corresponding information Rotation = Combined rating - absolute C; relative: close
to best in class by socio-demographic variables (iv)

Testing CO2/Car labelling options and consumer information

B Q37a. How environmentally-friendly do you think this car is?
©Q37b. How fuel-efficient do you think this car is?

7'Q37c. How environmentally-friendly do you think this car is compared to other similar type

Q37d. How environmentally-friendly do you think this car is compared to the car/s in your household?

Female Male 18-30 31-50 51-65 Primary or lower ~ Upper secondary  Tertiary education
secondary education education

Base: Rotation (25% of whole sample)
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Testing CO2/Car labelling options and consumer information

Figure 55 Please consider the car shown below together with its corresponding information Rotation = Relative rating (based on the NL label) - B
by country (i)

B Q37a. How environmentally-friendly do you think this car is?
©Q37b. How fuel-efficient do you think this car is?
'Q37c. How environmentally-friendly do you think this car is compared to other similar type
Q37d. How environmentally-friendly do you think this car is compared to the car/s in your household?
74 74 7,4
7,3
22 737,
71 ¢
7,1 ' 71
70 7,0 7,0
6.9 6,97,0 6.9
69 638 6,9% ' 6,8
6,8 ’ ,8 67
6’76:7 6,7 y oo
6,5 .
6,5 6,5 64
63163 63
BE DE FR IT NL PL RO SE

Base: Rotation (25% of whole sample)
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Testing CO2/Car labelling options and consumer information

Figure 56 Please consider the car shown below together with its corresponding information Rotation = Absolute rating (based on the FR label) - C
by country (ii)

B Q37a. How environmentally-friendly do you think this car is?
©Q37b. How fuel-efficient do you think this car is?
.Q37c. How environmentally-friendly do you think this car is compared to other similar type

Q37d. How environmentally-friendly do you think this car is compared to the car/s in your household?

71 71

7,0
6,7 6,758

65 ©° 6,7696,76,7

6,2 61 O3
5,8,..,58

6,3

6,5
64 63 62, 62 63

6,262 , 6,2
1 ’ ’ ',
6, 59 5,9 5,8 6,0

6,2

6,3
6,0,..6,0

5555 5,5

BE FR IT NL PL RO SE ES UK

Base: Rotation (25% of whole sample)
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Testing CO2/Car labelling options and consumer information

Figure 57 Please consider the car shown below together with its corresponding information Rotation = Relative rating (based on DE label) - D by

country (iii)

B Q37a. How environmentally-friendly do you think this car is?

©Q37b. How fuel-efficient do you think this car is?

“'Q37c. How environmentally-friendly do you think this car is compared to other similar type

Q37d. How environmentally-friendly do you think this car is compared to the car/s in your household?
7,0
6,9 6,8 e
6,4 6,4 64 g3 ' 6,4
5,9 6,0 ' 6,1 %2
57 56 5'85 a 5.7 456 58 57 57/ 58 56
’ ’ 5,3 N
sas2 32 512 517°%3
BE DE FR IT NL PL RO SE ES UK

Base: Rotation (25% of whole sample)
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Figure 58 Please consider the car shown below together with its corresponding information Rotation = Combined rating - absolute C; relative: close
to best in class by country (iv)

Testing CO2/Car labelling options and consumer information

B Q37a. How environmentally-friendly do you think this car is?
©Q37b. How fuel-efficient do you think this car is?
7Q37c. How environmentally-friendly do you think this car is compared to other similar type

Q37d. How environmentally-friendly do you think this car is compared to the car/s in your household?

71 272 72
68 68 67 o8 67 67%%7

6,4 6,46,4
6,4 6,564

6,8

6,5 6.5 6,4

6,46,36,3 6254 (,%%6363

5,9
5,7 5’55,7

BE DE FR IT NL PL RO SE ES UK

Base: Rotation (25% of whole sample)
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Figure 59 Please think about the eco-label that you have just seen. How much do you agree with each of the following statements regarding that
eco-label? (Rotation = Relative rating (based on the NL label) - B)

HTotally disagree ™ Somewhat disagree I Neither agree nor disagree " Somewhat agree Totally agree

11,1 83

13,6

15,5 16,0

| barely remember the  The information The information The eco-label made | was already aware of It is possible that the The eco-label
information contained contained on the eco- contained on the eco- me aware that the car this kind of information on the contained information
on the eco-label label was easy to label was clear | drive is not the most information and it is eco-label will convince that is very important
understand environmentally- unlikely thatit will  me in the future to  and relevant for me
friendly affect my car purchase switch from one car
decisions class to another

Base: Rotation (25% of whole sample)
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Table 67 How much do you agree with each of the following statements regarding that eco-label? (Rotation = Relative rating (based on the NL
label) - B) by socio-demographic variables (i)

Female 46,7 43,8 44,4 45,9 40,9 50,8 48,8
Male 53,3* 56,2* 55,6% 54,1* 59,1* 49,2 51,2%
18- 30 21,7 23,0 22,9 20,3 20,7 22,8 22,5
31-50 42,1 46,6 46,5 49,0%* 47,9 45,3 46,1
51-65 36,2* 30,4 30,6 30,7 31,4* 31,9* 31,4*
Primary or lower 11,0% 8,2 8,5 10,1 11,1* 9,6 9,2
secondary education

Upper secondary 38,3 44,9* 45,0* 42,3 38,5 41,1 43,6
education

Tertiary education 50,7* 46,9 46,4 47,6 50,4* 49,3 47,2

Base: Rotation (25% of whole sample)
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Table 68 How much do you agree with each of the following statements regarding that eco-label? (Rotation = Relative rating (based on the NL
label) - B) by country (i)

Testing CO2/Car labelling options and consumer information

Base: Rotation (25% of whole sample)
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Figure 60 Please think about the eco-label that you have just seen. How much do you agree with each of the following statements regarding that
eco-label? (Rotation = Absolute rating (based on the FR label) - C) (ii)

M Totally disagree M Somewhat disagree " Neither agree nor disagree Somewhat agree Totally agree

8,1 8,5 ]
15,2 15,9 10,8 22 124

16,2 18,7

| barely remember  The information The information ~ The eco-label made |was already aware It is possible thatthe  The eco-label

the information contained onthe  contained onthe  me aware that the of this kind of information on the contained
contained on the eco-label was easy to eco-label was clear car | drive is not the information and it is eco-label will information that is
eco-label understand most unlikely that it will  convince me in the very important and
environmentally- affect my car  future to switch from  relevant for me
friendly purchase decisions  one car class to
another

Base: Rotation (25% of whole sample)
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Testing CO2/Car labelling options and consumer information

Table 69 How much do you agree with each of the following statements regarding that eco-label? (Rotation = Absolute rating (based on the FR
label) — C) by socio-demographic variables (ii)

Female 50,7 44,2 46,0 46,0 40,2 49,2 48,3
Male 49,3 55,8* 54,0* 54,0* 59,8* 50,8 51,7
18-30 32,0* 27,8 28,0 24,6 25,3 27,7 25,9
31-50 36,7 43,9 43,9 44,8 40,5 44,3 44,5
51 - 65 31,4* 28,3 28,1 30,6* 34,2* 28,0 29,6
Primary or lower

second\;ry education 6,9 71 7.0 6.8 7 71 7,2
Upper secondary 47,1* 41,8 43,6 46,9* 45,8 43,3 42,9
education

Tertiary education 45,9 Sl 1% 49,3 46,3 46,3 49,6 49,9*

Base: Rotation (25% of whole sample)
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Testing CO2/Car labelling options and consumer information

Table 70 How much do you agree with each of the following statements regarding that eco-label? (Rotation = Absolute rating (based on the FR
label) — C) by country (ii)

Base: Rotation (25% of whole sample)
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Testing CO2/Car labelling options and consumer information

Figure 61 Please think about the eco-label that you have just seen. How much do you agree with each of the following statements regarding that
eco-label? (Rotation = Relative rating (based on DE label) - D) (iii)

M Totally disagree ™ Somewhat disagree " Neither agree nor disagree " Somewhat agree Totally agree

| barely remember the The information The information  The eco-label made me | was already aware of It is possible that the The eco-label
information contained contained on the eco- contained on the eco- aware that the car | this kind of informationinformation on the eco- contained information
on the eco-label label was easy to label was clear drive is not the most and it is unlikely that it label will convince me that is very important
understand environmentally- will affect my car  in the future to switch  and relevant for me
friendly purchase decisions  from one car class to
another

Base: Rotation (25% of whole sample)
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Testing CO2/Car labelling options and consumer information

Table 71 How much do you agree with each of the following statements regarding that eco-label? (Rotation = Relative rating (based on DE label) -
D) by socio-demographics (iii)

Female 48,0 42,4 41,7 44,6 39,6 50,2 48,6
Male 52,0* 57,6* 58,3* 55,4* 60,4* 49,8 51,4
18-30 32,6* 29,6 29,8* 28,9 24,5 28,4 27,6
31-50 39,3 43,4 44,0 42,6 41,1 43,8 42,7
51 - 65 28,1 27,0 26,3 28,5 34,4* 27,9 29,7
Primary or lower . 8,5 7,5 8,0 9,4 8,7 7,2 8,1
secondary education

Upper secondary 40,6 43,7 45,0 43,5 43,1 44,0 41,1
education

Tertiary education 50,9* 48,8 47,1 47,2 48,2 48,8 50,8*

Base: Rotation (25% of whole sample)
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Testing CO2/Car labelling options and consumer information

Table 72 How much do you agree with each of the following statements regarding that eco-label? (Rotation = Relative rating (based on DE label) -

33,0*

36,5

36,5

26,5

27,5

33,5

34,5

18,5

41,5

39,5

24,5

27,5

31,0

37,0

Base: Rotation (25% of whole sample)

D) by country (iii)

22,5

46,0

44,5

30,5

24,5

35,0

37,0

29,5*

54,5*

53,5

38,5

28,5

49,0*

48,0*

19,5

35,5

42,0

29,0

25,5

28,0

31,0

23,0

51,5

60,0*

48,5*

36,5*

55,0*

56,5*

18,0

62,5*

61,0*

57,5*

28,5

60,5*

55,0*

27,5

31,5

40,0

24,0

23,5

33,0

28,0

26,0

55,5%

56,5*

51,5*

26,5

58,0*

48,5*

32,5*%

45,0

40,0

34,0

30,5*

41,5

38,5
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Figure 62 Please think about the eco-label that you have just seen. How much do you agree with each of the following statements regarding that
eco-label? (Rotation = Combined rating - absolute C; relative: close to best in class) (iv)

B Totally disagree W Somewhat disagree " Neither agree nor disagree " Somewhat agree Totally agree

7,7 8,2
15,8 16,0 L 108 137

| barely remember the The information The information ~ The eco-label made me | was already aware of It is possible that the The eco-label contained
information contained contained on the eco- contained on the eco- aware that the car| this kind of informationinformation on the eco- information that is very
on the eco-label label was easy to label was clear drive is not the most and it is unlikely that it label will convince me important and relevant
understand environmentally- will affect my car in the future to switch for me
friendly purchase decisions  from one car class to
another

Base: Rotation (25% of whole sample)
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Table 73 How much do you agree with each of the following statements regarding that eco-label? (Rotation = Combined rating - absolute C;
relative: close to best in class) by socio-demographics (iv)

Female 53,4* 48,7 48,0 47,7 45,0 52,6* 51,7
Male 46,6 51,3 52,0* 52,3* 55,0* 47,4 48,3
18-30 21,6 21,5 21,1 23,0 26,2 23,4 21,2
31-50 50,5* 48,4 48,1 45,3 46,5 45,8 46,9
51 - 65 27,8 30,1 30,8* 31,7* 27,3 30,8 31,8*
Primary or lower 9,7 7,7 8,8 9,3 9,7 7,8 6,7
secondary education

Upper secondary 42,5 41,9 41,3 42,1 40,4 42,1 44,2
education

Tertiary education 47,9 50,4* 49,9%* 48,6 49,8 50,2* 49,2

Base: Rotation (25% of whole sample)
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Table 74 How much do you agree with each of the following statements regarding that eco-label? (Rotation = Combined rating - absolute C;
relative: close to best in class) by country (iv)

Testing CO2/Car labelling options and consumer information

Base: Rotation (25% of whole sample)
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